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Title

News Judgment: How does target audience determine coverage?

Overview and Rationale

In this multi-media world where students are constantly barraged by information, it is important they become educated consumers of the media.

Goals for Understanding

Students will learn to discriminate how target audience determines what stories are important for publication/broadcast.

Essential Questions 

1. Why is it important to understand the production cycle of a publication/broadcast when evaluating which stories get covered?

2. How does the primary audience for a publication/broadcast determine the order in which stories are broadcast or the placement on a page?

Critical Engagement Questions

1. What is the target audience of each media outlet?

2. How  does the format (print/broadcast/website) influence which stories are important?

3. How does the time of presentation influence the selection of stories and the amount of information available?

4. Where do you turn for information? Why?

Supplies

Handout – Evaluation Form

A variety of media sources for a single 24 hour period - community newspapers, regional/National Newspapers, taped broadcasts of local, national and 24 hour news cast, recorded broadcasts of NPR and/or local broadcasts, and online news sources

Activity (60 – 90 minutes depending on the number of sources you use)
Briefly discuss the history of media with students, from newspaper to the Internet.  Bring in examples of newspaper and recordings of recent newscasts for breaking news (for example, coverage of the conflict in Iraq).

Distribute the evaluation form.  As a group, watch the video broadcasts and fill out the evaluation form. Listen to any radio broadcasts as a group. Then as individuals or in pairs, have the students split up the printed materials to complete the workshop.  

Homework:  Students are to watch one national news broadcast (network or 24 hour channel) or one local newscast.  Students will record the Program title, the time of the broadcast, and top three news stories for each broadcast.  These will be used at the next class period.

Activity 2 (30-60 minutes depending on class size)

On the blackboard/whiteboard overhead, prepare a grid 

Channel
Time/Audience
Story #1
Story #2
Story #3

Go around the classroom and plug in the information of each students observation. Discuss with the class the similarities in local programming.  If the lead stories were not the same, what were the differences and why might that be?  Does the time of the broadcast make a difference?  Was there breaking news?  If so, how did that change which stories were used?

Apply the same analysis to the national news casts.

Assessment/Outcome

Using the evaluation form, students will write a brief essay addressing the advantages and disadvantages of getting information from newspaper, television and the Internet.  Students determine which would be their preferred method of obtaining information and why. 

Evaluation Form

Source
Publication 

Time/Date
Target Audience
Lead Story
Length of story

Evaluate the Coverage
Rank the Sources
